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1 of 1 people found the following review helpful. Don't Be an 'Ugly American!'By TGWWhile | used this book as a
supplemental text in my course on International Management, it is very readable and would be useful for anybody
traveling beyond the U.S. borders. It goes well beyond "business" etiquette, and would be a great help to travelersin a
variety of socia situations that might be encountered in daily interactions when visiting foreign countries.O of 0 people
found the following review helpful. Very good quick reference guide on cultural norms and the likeBy Cliff
ManningV ery good quick reference guide on cultural norms and the like. A must read if pursuing global business
interest.0 of 1 people found the following review helpful. Four StarsBy john wycherleyExactly what | needed.

This book provides the invaluable intercultural knowledge to help you make a deal, sell your product, or find ajoint
venture, no matter where your business takes you.
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