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Jonas Hoffmann, Laurent Lecamp : Independent Luxury: The Four Innovation Strategies To Endureln The
Consolidation Jungle before purchasing it in order to gage whether or not it would be worth my time, and all praised
Independent Luxury: The Four Innovation Strategies To Endure In The Consolidation Jungle:

0 of 0 people found the following review helpful. Useful parts, but | probably won't recommend it to anyone.By


http://f3db.com/pub/links.php?id=B011CXMT8E

CustomerThis has some very useful names and ideas for an independent. The BARE approach is alittle BS feeling and
to biz speak for me.The author kind of pushes his own agenda while talking about how cool his company and his
friends companies are.Otherwise, useful info in there.Site note: The copy that | received (Bright green hardcover) was
printed horribly. Within 2 weeks the first half of the book had separated from the second half and come unglued from
the cover and fallen out. Very poorly made.

In recent years, luxury brands have deviated from the principles of craftsmanship, rarity, uniqueness and heritage.
Conglomerates such as LVMH and Richemont have grown at an unprecedented pace and show no sign of slowing.
This book explains the importance of innovation and argues why independent brands are vital to the survival of the
industry.

'Independent Luxury is a fascinating exploration of what innovation in luxury means, brimming with examples of
producers of luxury that are trying to make it on their own. Anyone interested in the strange world of luxury goods
will find enlightenment in this book." -Brooke Unger, The Economist 'This book on [uxury istotally different from
others... It isaguide for those who think innovation is the key to understanding luxury. And it is... With this book the
reader will access to many strategies to promote innovation as an answer to the present crisis... and a precious tool to
penetrate all markets and surprise the customers of the world.' -Christian Blanckaert, Former executive VP of Hermes
International, Visiting professor ESCP-Europe 'This book opened my mind, gave me more knowledge, techniques, and
perspectives, so | am better equipped to deal with theworld.' -Lel (Louise) Lei, Deputy Feature Director-Watch
Jewelry, Shanghai Morning Post 'Independent Luxury captures the zeitgeist at a moment when the global consumer is
becoming more discerning with their expectations on what constitutes luxury.' Burak Cakmak, Dean of Fashion,
Parsons The New School of Design 'A rare look at the other end of the luxury telescope.’ -Guy Salter, Deputy
Chairman, Walpole British Luxury 'l bet here's almost everything you would like to know about the independent
luxury. Complex facts and statistics are explained in simple words and conclusions are often unexpected. This
worldwide analysisis definitely worth reading. Independent luxury brands, the endangered industry species, surely
need to be studied and protected like the Knysna elephant. What elephant, you ask? Open the book!" -Alexander
Vetrov, Chief Editor Armband Uhren Russia; Mercury GroupAbout the AuthorJonas Hoffmann, PhD, is Professor of
Luxury Strategy at SKEMA Business School. An expert in innovation and emerging markets, he consults and give
executive training regularly in Europe, China and the United States. Heis aregular keynote speaker at international
luxury summits and has published with Palgrave the books 'Global Luxury Trends, 'Luxury Strategy in Action' and
'Sustainable Innovation Strategy'.L aurent Lecamp is the co-founder of successful luxury companies in the watch
making/accessories industry which have been awarded for creativity, design and innovation. He was one of the very
youngest CEOs in the Swiss Watchmaking Industry with the Cyrus brand. Heis an influential advocate for
independent luxury players and regularly invited for international conferences. Heis currently Executive Vice
President Sales at Carl F. Bucherer.



