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Michael Parker : It'sNot What You Say: How to Sell Your Message When It MattersMost before purchasing it
in order to gage whether or not it would be worth my time, and all praised It's Not What Y ou Say: How to Sell Y our
Message When It Matters Most:

0 of 0 people found the following review helpful. BORING! | didn't learn athing from this bookBy HCBORING! |
didn't learn athing from this book...very disappointing!0 of 1 people found the following review helpful. great bookBy
dee dee lacygreat book0 of 0 people found the following review helpful. Short but quite helpfulBy C.H.I have about a
dozen public speaking books, but | must say this short guide is one of the best: pithy, amusing, and practical. It'sa
quick read, but worth the price.


http://f3db.com/pub/links.php?id=B00VR39HDK

No matter what the speaking challengeis, thisinspirational, cleverly illustrated book will help readers perform
withnbsp; passi on,nbsp; powernbsp;andnbsp; persuasionmdash;at the top of their game. Whether chasing ajob, planning
apitch, giving a speech at a wedding, presenting to one or one thousand people, readers ofnbsp;It's Not What Y ou
Saynbsp;will discover how to: nbsp;nbsp;nbsp;bull;nbsp; Use the rule of three to win any audience over
nbsp; nbsp; nbsp; bull;nbsp; Prepare so you can be yourself ndash; but better nbsp; nbsp; nbsp; bull;nbsp; Embrace the
unknown and conquer any fear Capturing alife timersquo;s work in the art of persuasive communication, this
powerful book reveals the principles, tools and tricks to help you become anbsp;courageous, memorable, stand-
outnbsp;speaker.

About the AuthorMichael Parker isthe former head of Saatchi Saatchi, and now coaches private clients on their
pitches (Pitchcoach.co.uk).



